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Who is the ‘Other’ Hispanic Consumer?
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(Continued from page 56)

the U.S. Census Bureau. However, he adds
even though this group identifies less and Iegr:
with its native lands, and with the number of
Hispanics who speak Spanish decreasing,
they still will remain a separate group in the
United States bound by a common culture if
not by language or national origin.

HISPANIC VERSUS LATINO

There seems to be great debate among
Hispanics and Latinos and mass confusion
among Anglo marketers surrounding the use
of these two labels. To some Latinos, the term
Hispanic is offensive, a label used by the US.
government to identify this group. However,
to many Hispanics, the word “Latino” is an
incorrect choice, as Latino could be used to
describe all ancestral Latin origins: Spanish,
Italian, French, Romanian, Portuguese.

If you ask this group directly, as the U.5.
Census Bureau did in 2000, an overwhelming
majority — nine out of 10— identified them-
selves as Hispanic rather than Latino. While
many checked the box labeled “Hispanic” on
the census form, many more actually wrote In

“By the third
generation, more
Hispanics refer to them-

selves as ‘American.’”

—Pew Hispanic Center/
KaiserFamily Foundation

“Hispanic.” Only 10 percent wrote in “Latino.”

“Hispanic and Latino are not identical
terms and, in certain contexts the choice
between them can be significant,” according
to The American Heritage Dictionary of tt}e
English Language. “Hispanic, from tt}e Latin
word for Spain, has the broader reference,
potentially encompassing all Spanish-speak-
ing peoples in both hemispheres and empha-
sizing the common denominator of language
among communities that sometimes have }1t-
tle else in common. Latino as both an quhsh
and Spanish word 1s probably a shortening of
the Spanish word latinoamericano and rgfﬁs
more exclusively to persons of communities
of Latin American origin.”

The division 1n usage between the terms>
seems as related to geography as 1t 1S o Pﬂl}'
tics, with Latino widely preferred 1n Cuhfurr}lfl
and Hispanic used more i1 Florida and Texas:

A HISTORY LESSON

The word Latin comes
Italy called the Latins who live
whose capital city was Rome, and SP

from a tribe 1n early
d in [ atium,
oke [ atin.

As the Roman Empire evolved. its language
too, evolved into what is now know as thé
Romance languages of Spanish, Italian
trench, Romanian and Portuguese. |

- When the Romans invaded Iberia, they
dlSC.DVEI‘Ed Hispalis, the city now known as
Seville. Hispalis is said to have been named
after the mythical Greek hero Hispalus, who

was related to Hercules. Later, the Romans
annexed the Iberian peninsula and called it
Hispania. Over the centuries, Hispania
became Espana (Spain).

The term Hispano later was used in refer-
ring to Spain and its conquered territories in
Central and South America, thereby making
inhabitants of those countries Hispanic.
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CULTURE IN MARKETING TO LATINO

" When: Thursday, September 23, 5:30 to 7:30PM

Where: The Conga Room, 5364 Wilshire Blvd,,
For more info and online registration go to:

www.LaAdclub.com
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Multicultural Market Intelligence Summit

» Miami, Florida - October 6-8, 2004
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